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What is media literacy?
Two definitions:
“Media Literacy is the ability to access, analyze, evaluate and create media in a variety of forms.” 
(Aspen Media Literacy Leadership Institute 1992)

“Media Literacy is a 21st century approach to education. It provides a framework to access, 
analyze, evaluate, create and participate with messages in a variety of forms — from print to 
video to the Internet. Media literacy builds an understanding of the role of media in society as 
well as essential skills of inquiry and self-expression necessary for citizens of a democracy.” 
(Center for Media Literacy)

https://www.medialit.org/media-literacy-definition-and-more

https://www.medialit.org/media-literacy-definition-and-more


Media Literacy Education in the 
English Language Classroom

➢An opportunity and a responsibility for 
English teachers

➢Helps develop critical thinking skills and 
higher-order thinking skills

➢Equips students with important life skills

➢Keeps our children SAFE online

➢Evaluating and creating media improves 
LANGUAGE and COMMUNICATION skills





https://languagerese
arch.cambridge.org/i
mages/Language_Res
earch/CamFLiC/CLCF
_Critical_Thinking.pdf

https://languageresearch.cambridge.org/images/Language_Research/CamFLiC/CLCF_Critical_Thinking.pdf


Take out a 
sheet of 
paper and 
a pen!





Types of 
Media

Print Media –
newspapers, 
magazines

Broadcast 
Media –

television, radio

Support Media 
– outdoor 
advertising

Internet Media 
– websites, 
streaming 

media, social 
media





10 Types/Purposes of Social Media
❑Social networks—Connect with people; Examples: Facebook, Twitter, LinkedIn

❑Media sharing networks—Share photos, videos, and other media; Examples: Instagram, Snapchat, YouTube

❑Discussion forums—Share news and ideas; Examples: reddit, Quora, Digg

❑Bookmarking/content curation—Discover, save, and share new content; Examples: Pinterest, Flipboard

❑Consumer review networks—Find and review businesses; Examples: Yelp, Zomato, TripAdvisor

❑Blogging and publishing networks—Publish content online; Examples: WordPress, Tumblr, Medium

❑Interest-based networks—Share interests and hobbies; Examples: Goodreads, Houzz, Last.fm

❑Social shopping networks—Shop online; Examples: Polyvore, Etsy, Fancy

❑Sharing economy networks—Trade goods and services; Examples: Airbnb, Uber, Taskrabbit

❑Anonymous social networks—Communicate anonymously; Examples: Whisper, Ask.fm, After School

https://www.facebook.com/
https://twitter.com/
https://www.linkedin.com/
https://www.instagram.com/
https://www.snapchat.com/
https://www.youtube.com/
https://www.reddit.com/
https://www.quora.com/
http://digg.com/
https://www.pinterest.com/
https://flipboard.com/
https://www.yelp.com/
https://www.zomato.com/
https://www.tripadvisor.ca/
https://wordpress.org/
https://www.tumblr.com/
https://medium.com/
https://www.goodreads.com/
https://www.houzz.com/
https://www.last.fm/
http://www.polyvore.com/
https://www.etsy.com/
https://fancy.com/
https://www.airbnb.ca/
https://www.uber.com/
https://www.taskrabbit.com/
http://whisper.sh/
https://ask.fm/
https://afterschoolapp.com/


Center for 
Media Literacy

Educator resources and reference 
documentation to help YOU integrate media 
literacy education into your curriculum and/or 
classes.

Includes a lesson plan and activity archive and a 
reading room, with a huge searchable library 
and archive.



Five Core Concepts for Media Literacy
1. All media messages are constructed

2. Media messages are constructed using a creative language 
with its own rules

3. Different people experience the same media message 
differently

4. Media have embedded values and points of view

5. Most media messages are organized to gain profit and/or 
power



Five Key Questions of Media Literacy
1. Who created this message? 

2. What creative techniques are used to attract my attention? 

3. How might different people understand this message 
differently than me? 

4. What values, lifestyles and points of view are represented in, 
or omitted from, this message? 

5. Why is this message being sent?





What is 
one thing 
you 
believe, but 
you can’t 
prove?



So, what is knowledge???
Plato defines it as…

Justified, true
belief



JUSTIFED

Knowledge 
requires 

evidence.



TRUE

Knowledge 
requires a basis 

in reality.



BELIEF

Knowledge 
requires a 

personal or 
shared 

acceptance.



KNOWLEDGE CLAIMS
The sky is blue.

5+5 = 10.

China is the largest country on Earth.

Football is the most popular sport in the world.

Mozart was the most talented composer in history.

Cheating is wrong.

Terrorism is a dangerous threat to our safety.



HOW do we 
know?

KNOWLEDGE QUESTIONS



WAYS OF KNOWING

Sense perception

Emotion

Language

Reason

Memory

Imagination

Intuition

Faith











The 
Eyewitness 
Effect



The 
Eyewitness 
Effect



The 
Eyewitness 
Effect













Some words of the 
21st Century

auto-suggest

unfriend

binge-watch

podcast

crowdfunding

retweet

selfie



Rationalization and cognitive bias



What is bias?
Bias is a natural inclination for or against an idea, 
object, group, or individual. It is often learned and is 
highly dependent on variables like a person’s 
socioeconomic status, race, ethnicity, educational 
background, etc.

https://www.psychologytoday.com/intl/basics/bias

https://www.psychologytoday.com/intl/basics/bias


EXPLICIT vs. IMPLICIT Biases
There are two types of bias identified in the literature. 

In the case of explicit or conscious, the person is very clear about his or her 
feelings and attitudes, and related behaviors are conducted with intent. This 
type of bias is processed neurologically at a conscious level as declarative, 
semantic memory, and in words.

Implicit or unconscious bias operates outside of the person’s awareness and 
can be in direct contradiction to a person’s espoused beliefs and values.

https://nccc.georgetown.edu/bias/module-3/1.php

https://nccc.georgetown.edu/bias/module-3/1.php


Your 
mind’s 
shortcut



Consider the following statements…
Women are more emotional than men.

Successful people work harder than others.

Overweight people are lazy.

Western cultures are more advanced than others.

Boys tend to be better at science and math.

Girls tend to collaborate in groups better than boys.

All people should have a right to the same quality healthcare, free of charge.



Implicit Bias - Characteristics
▪Everyone has it!

▪Implicit bias does NOT always reflect explicit bias!

▪Implicit associations do NOT necessarily align with our 
beliefs!

▪Implicit biases TEND to favor our “ingroup”

▪Implicit biases can be CHANGED





Teacher Bias
▪The Pygmalion Effect

▪“Teacher expectations of student success are more predictive than student 
motivation and student effort.” (ELS 2012)

▪Chicken and the egg paradox

▪Bias against boys

▪Bias against girls

▪Grading bias (the Halo Effect in action!)

▪Racial/ethnic bias 





Alternative facts, alternative 
interpretations, or just plain wrong??

The cup is half full. The cup is half empty.

Messi is the greatest footballer of all time. Ronaldo is the greatest footballer of all time.

Immigrants are taking away our jobs. Immigrants are doing the jobs no one else wants to do.

The economy is the performing at a high level. Unemployment is at its highest level in decades.

The American CO-VID response has been a failure. The American CO-VID response has saved millions of lives.

The U.S. landed a space craft on the Moon in 1969. The U.S. moon landing was an elaborate hoax.

The Earth is spherical planetary body. The Earth’s surface is flat.



Discussing “fake news” and 
media bias with students
▪Help students understand their own implicit 
biases

▪Explain how the media makes use of our implicit 
biases

▪Try a fake news headlines games

▪Provide guidelines for evaluating the 
authenticity of news stories

▪Discuss the explicit biases of media sources, 
both local and international



Beware of 
Mis-, Dis-, and Mal-!!!

● Mis-information - Information that 
is false, but not created with the 
intention of causing harm.

● Dis-information - Information that is 
false and deliberately created to harm 
a person, social group, organization or 
country.

● Mal-information - Information that 
is based on reality, used to inflict harm 
on a person, organization or country.







Fake 
News 

Headlines 
Activity



Fact vs. Opinion



Comic Strip 
Interpretation/

Prediction



What’s Going 
On In This 
Picture?









Convince Me If 
You Can

❑Think of an original idea for a new invention!

❑You have just two minutes to convince me to use it.

❑Be sure to make your presentation PERSUASIVE.

❑Monroe’s Motivated Sequence:

Get attention

Show the need

Give a solution

Imagine the future

Act now!



Teaching Rhetorical Strategies
Ethos – use facts and show where you got them. Be an 
expert on your topic!

Pathos – show how you feel and make a connection 
with the audience. Make sure you’re sense!

Logos – have a strong argument and MAKE SENSE!



DEBATE!!!
Research shows that debating:

▪Improves critical thinking skills

▪Enhances self-confidence

▪Strengthens public speaking skills

▪Improves listening skills

▪Helps organize thoughts



Integrating Media Literacy Education into 
the Classroom
▪Exploit “teachable moments”

▪Give students a chance to create media, not 
just analyze it

▪Start and end with the key concepts

▪Recognize that kids – and adults – enjoy 
media

▪Teach about media, not just with media

▪Make media education about asking 
questions, not learning answers

▪Fight the perception that “It doesn’t matter”

▪Assess and evaluate media literacy work

▪Let students bring their own media to the 
table

▪Keep up-to-date with media trends and 
developments



Center for 
Media Literacy

Educator resources and reference 
documentation to help YOU integrate media 
literacy education into your curriculum and/or 
classes.

Includes a lesson plan and activity archive and a 
reading room, with a huge searchable library 
and archive.



October 26-30
https://medialiteracyweek.us/

https://medialiteracyweek.us/




matthew.e.benton@gmail.com


